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Maove will make
Jyothy Labs largest
Indian shareholder
in Henkel. Deal
valued at261 cr

OURBUREAUS
NEW DELHII [MAUNBAI| BANGALORE
Mumbai-based Jysthy Labe
ratories (JLiL), maker of the
pepular Ujala fabrie whiten-
er, has aequired 14.8% stake
in Henkel tndia. The mave
will make JLL the single
largest Indian shareholder in
the IRdian arm of the strug:
gling Chenmairbased maker
of Henke detergent and Fa de-
oderant. The aequisition will
help JILL ramp up its share in
the fast-growing detergents
fariket. dominated by deep-
pocket multimational giants
Hindustan Unilever (HUL)
and Proeter & Gamble (P&G).

JLL has bought 14.9%, or
1,73,51,686 shares at?35 each,
of Henkel India from Tamil

Stake i

Nadu Petro Products (TNPL).
The entire transaction is an
all-cash deal and amounts to
260.73 crore. JLL will also par-
ticipate in the bidding proe-
ess to gain Henkel’s 50.9%
stake in Henkel India.

“We will aggressiwvely bid for
a controlling stake in Henkel.
The acquisition helps to
strengthen our urban distri-
bution network asHenkelhas
a strong presence in mod&an
retail formats. We are very

strong 1A ru-

i r a |ra1_d areas '_’i

. MP Rama
B il
Henkelindia  sory group ad-

vised Jyothy
Labs on the deal. Both JLL and
Henkel have synergies in cate-
gories such as home and
household care and personal
care brands.

Henkel Indiais ajoint venture
between Germany’s Henkel &
Co and Spic Group’s Tamil Na-
du Petro produects, with the
German firm holding 51%

stake. Henkel operates in three
categories -~ laundry and home
care, cosmetics and toiletries
and adhesiives and sealants. Its
key brands are Henko, Mr
White, Pril, Fa, Neem, Margo.
Mr Ramachandran added in a
statement: “There is synergy
between the two companies
and we saw a value added prop-
osition in this stake purehase.”
Set up in 1983 by Mr Rama-
chandram, and named after
his daughter, JLL makes
brands like Ujala, Maxo mos-
quito repellants and Exo dish
washing liguid. 1t has 28 man-
ufaeturing faeilities in 16 lo-
6atiBNS aeross the country
JLL will use funds raised
from its recent qualified in-
stitutional placement issue
and otherintermal accruals to
fund the acquisition,
According to an official di-
rectly involved with the devel-
opments, TNPL had ap-
proached JLL as their stake
was not clubbed under compet-
itive bidding. Earlier this
menth, Henkel india head
Jayant Singh exited the firm
two years after he teek ever as
MD, in a meve that is Being

res 14.9%

linked to the company’s luke-
warm performance in India
over the past two years. Last
year; Henkel sold off three
brands — Aramusk and Meoloy
soaps and Mahabrimgol hair oil
te Mumbai-based VVIE the
fhakers of Doy and Jo seaps.

It is widely speculated that the
firm’s German parent, Henkel,
plans to divest assets across its
detergent and personal care
business, with its eore brands
lesing eut to established rivals
like HUL and P&G and even
sthaller regienal brands:



